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Strategy 1: "Platform Pulse Hot-List"
o Target Audience: CTOs, ClOs in mid-size to enterprise businesses.
¢ Pain Point: Outdated tech platforms slow down operations.
e Messaging Hook: "Your ERP slowed by old tech? Hot-list what’s holding you back today."

e Outreach Channel: Email (brief personalized audit offer) - Linkedln DM - Short video
explainer.

Strategy 2: "Rapid ROl Benchmark"

Target Audience: CFOs, Directors of IT.

e Pain Point: Unsure about the real business impact of tech spend.

¢ Messaging Hook: "Wondering how your system stacks up? See instant ROl vs. industry
average."

e Outreach Channel: LinkedIn Connection = Email (benchmark result preview) - Follow-
up call.

Strategy 3: "Pain Point Poll"
e Target Audience: IT Managers, HR Directors.
e Pain Point: Hidden workflow bottlenecks, slow hiring.

e Messaging Hook: "Quick poll: What’s your biggest IT headache? We'll share what others
face (and fix)."

e Outreach Channel: SMS (one-question poll) = Email with poll results + fix options.
Strategy 4: "Talent Swap Challenge"

o Target Audience: HR Directors, ClOs.

e Pain Point: Slow hiring, mismatch of talent skills.

e Messaging Hook: "Tired of hiring jams? Trade your hardest fill for a hands-on demo."

e OQOutreach Channel: LinkedIln DM - Voicemail = Al chatbot (instant scheduling).

Strategy 5: "Cloud Cost Decoder"
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o Target Audience: CTOs, CFOs.
e Pain Point: Overpaying for cloud solutions.

o Messaging Hook: "Where’s your cloud money going? Apolis makes costs clear and
slashes waste."

e OQOutreach Channel: Email (cost report offer) - LinkedIn message - Video walkthrough.
Strategy 6: "Before & After Snapshots"

o Target Audience: Directors of IT, ClOs, CFOs.

e Pain Point: Unclear impact of tech changes.

¢ Messaging Hook: "Here’s a 30-second snapshot: see results before and after Apolis steps

in.
e Outreach Channel: LinkedIn post = Email (case study images) - Phone call invite.
Strategy 7: "Diversity Dividend"
o Target Audience: C-suite, VPs.
e Pain Point: Overlooked value of diverse tech teams.
e Messaging Hook: "Is your tech team missing out? See real ROl with diverse talent."
e Outreach Channel: LinkedIn post = Personalized video - Email invite for DEI consult.

Strategy 8: "The 1-Day Assessment Race"

Target Audience: Operations VPs, CTOs.
¢ Pain Point: Slow project start; weeks spent mapping needs.

¢ Messaging Hook: "Can your team outpace Apolis? Try our 1-day business health test and
see for yourself."

e Outreach Channel: SMS invite - Web portal - Follow-up call.
Strategy 9: "ERP Genius Bar"
e Target Audience: IT Directors, SAP/Oracle admins.

e Pain Point: Stuck support tickets and long wait times.
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e Messaging Hook: "Got a stuck ERP? Get real answers (fast) from an Apolis Genius."
e Outreach Channel: LinkedIn DM - Video tip series = Live chat invite.
Strategy 10: "The 30-Minute Makeover"
o Target Audience: CIOs, IT Managers.
e Pain Point: Messy web/mobile setups, slow user experience.

e Messaging Hook: "Want your tech to work smoother? Apolis’ 30-min system makeover

shows instant fixes."

¢ Outreach Channel: Email = Linkedln DM = Short demo video.



