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CMA - Simplified Service Explanation

Here’s a clear and simple explanation of the Canadian Marketing Association (CMA) using the structure,

tone, and format you requested.

What is the CMA? (In Simple Terms)

The Canadian Marketing Association (CMA) helps people and companies in Canada learn how to be better

at marketing. They teach, give helpful tips, set the rules for good marketing, and connect marketing

professionals with each other. CMA also helps make sure marketing in Canada is fair and follows the rules.

What Does the CMA Do? (Step-by-Step)

1. Teaches Marketers: The CMA offers online and in-person classes, workshops, and special
programs for people who want to get better at marketing.

2. Sets The Standards: They make the rules about what’s fair and honest in Canadian marketing and
help companies follow them.

3. Gives Advice: They share guides, articles, and advice on how to do marketing well in Canada and
keep up with changing trends and laws.

4. Connects People: The CMA creates events and communities where marketers can meet, share
ideas, and learn from each other.

5. Recognizes Great Work: They give out awards to the best marketing projects in Canada, so
businesses can get recognized.

6. Stands Up for Marketers: The CMA talks to the government and helps make sure marketing
professionals are treated fairly and have a strong voice in Canada.

Who is the CMA For?

Marketers and marketing teams

Students and people new to marketing
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e Companies looking to improve marketing skills

e Anyone who wants to learn, network, or get better results in marketing

What Does a Customer Need to Do?
Input:
e Share who you are, what marketing you do, or what you want to learn (for example, are you a
company, an individual, a student, etc.?)
e Choose what you want: Take a course? Get advice? Join an event?

e Sometimes pay a membership fee (there are options for individuals and companies).

Output:
e Access to courses and learning tools

e Connections to other marketers and companies across Canada

o The latest tips, rules, and best practices in marketing

e Opportunities to join events, get awards, and build your marketing career or business.[11(21(3]

Example

If you're a small business owner who wants to get better at advertising online, you can join the CMA. You
pick a beginner training class, join, and take the course to learn how to advertise better. After finishing,

you can network with other marketers, get tips from experts, and maybe even win an award for your next

big marketing idea.[311

Sales Pitch (Plain Language)
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Want to make your marketing work smarter? The CMA gives you easy tools, training, and connections so

you can grow your skills and your business. Join the community, learn new things, and get noticed for

your great ideas.[2][113]

Sales Pitch (Alex Hormozi Style: Stacking Value)

Most marketers waste time figuring things out alone and fall behind the trends. CMA gives you step-by-
step training, insider advice, connections to top experts, and a chance to shine at Canada’s biggest
marketing awards—all in one place. You get more skills, more support, and more results for your career

or company, with less trial and error.11213]

Donald Miller’s One-Liner

Most marketers and businesses struggle to keep up with the fast-changing world of marketing.
We created the Canadian Marketing Association, which gives you training, connections, and clear rules—

so you can market smarter, stay ahead, and get real results.[213111]

This format provides conversational clarity, follows the requested 4th-grade reading level, and focuses on

practical steps and outcomes for members.

1. https://thecma.ca
2. https://www.linkedin.com /company/canadian-marketing-association

3. https://thecma.ca/membership/companies

4. https://techhelp.ca/target-audience

5. https://7617201.fs1.hubspotusercontent-nal.net/hubfs/7617201 /Halmyre Value Proposition CMA.pdf
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https://www.cbinsights.com/company/canadian-marketing-association

https://thecma.ca/docs/default-source/default-document-library/CMA-Al-Playbook Agency-Advantage-

Articulating-your-human-value.pdf

https://www.d2l.com/why-d2l/customers/cma/

https://thecma.ca/chartered-marketer/tools-for-success

https://thecma.ca/resources/compliance-best-practices-guides

https://www.thecma.ca/awards/categories-criteria-disciplines

https://thecma.ca/chartered-marketer/creative-elements-of-marketing

https://halmyre.com/blog/refocusing-value-proposition-cma

https://www.hipinfo.ca/record/MET0174
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https://thecma.ca/advocacy/government-priorities

https://thecma.ca/resources/code-of-ethics-standards

https://csae.com/blogs/refocusing-association-value-proposition


https://www.cbinsights.com/company/canadian-marketing-association
https://cmanxt.ca/blogs/the-storybook/identifying-your-target-audience-a-guide-for-aspiring-marketers
https://thecma.ca/docs/default-source/default-document-library/CMA-AI-Playbook_Agency-Advantage-Articulating-your-human-value.pdf
https://thecma.ca/docs/default-source/default-document-library/CMA-AI-Playbook_Agency-Advantage-Articulating-your-human-value.pdf
https://www.d2l.com/why-d2l/customers/cma/
https://thecma.ca/chartered-marketer/tools-for-success
https://thecma.ca/resources/compliance-best-practices-guides
https://www.thecma.ca/awards/categories-criteria-disciplines
https://thecma.ca/chartered-marketer/creative-elements-of-marketing
https://halmyre.com/blog/refocusing-value-proposition-cma
https://www.hipinfo.ca/record/MET0174
https://thecma.ca/advocacy/government-priorities
https://thecma.ca/resources/code-of-ethics-standards
https://competition-bureau.canada.ca/en/how-we-foster-competition/consultations/canadian-marketing-association
https://competition-bureau.canada.ca/en/how-we-foster-competition/consultations/canadian-marketing-association
https://acaweb.ca/en/2022/finding-your-audience-in-a-changing-demographic/
https://csae.com/blogs/refocusing-association-value-proposition/

