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Pop-Up Talent - Unique Campaign Strategies

Below are ten unique, high-impact campaign strategies tailored for Pop-Up Talent’s audience: scaling
businesses and hiring decision-makers in tech, healthcare, finance, and professional services. Each is
designed specifically around their core offering—flexible, expert recruiting with no hiring fees—and
prospects’ main pain points like high costs, slow hiring speed, and low visibility/control over the talent

pipeline.[L1213114]

Strategy 1: Job Signal Blitz
o Target Audience: HR Directors, COOs, Talent Acquisition leads for scale-up companies
e Pain Point: Open jobs dragging on with no qualified applicants
e Messaging Hook: “Saw you're still hiring—want candidates by next week, no fees, all yours?”

e Outreach Channel: First LinkedIn DM, then SMS, then video email sequence

Strategy 2: Competitor Disruption Drop
o Target Audience: Startup founders and directors using big agencies (Betts, Randstad)
o Pain Point: Expensive agency fees, candidates lost to agency control
e Messaging Hook: “Still paying those big agency fees? All our candidates are yours—forever.”

e Outreach Channel: Email blast, LinkedIn direct, followed by virtual voicemail

Strategy 3: “Outdated Platform” Play
o Target Audience: Ops managers and HR who post jobs on outdated job boards/platforms
e Pain Point: Candidate quality is low, platforms are clunky

e Messaging Hook: “Your pipeline feels stale? Get fresh leads and fast interviews—no fee, no fuss.”
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e Outreach Channel: Direct DM, SMS, quick video explainer

Strategy 4: Event Anchor Outreach
o Target Audience: Leaders attending (or listed at) recruiting, HR, or industry-specific events
o Pain Point: Recruiting conversations lost in the noise
e Messaging Hook: “Are you headed to [Event]? Let’s team up for talent—zero hassle, all access.”

e Outreach Channel: Event attendee lists - SMS, LinkedIn DM, then live video invite

Strategy 5: Al Intent Signal Sequence
o Target Audience: Tech execs searching for recruiting automation, Al HR solutions
¢ Pain Point: Overwhelmed by too many HR tools, little real recruiting help

e Messaging Hook: “Drowning in software? Get a real recruiter, on demand—no setup, no learning

curve.”

e Outreach Channel: Paid LinkedIn ads, retargeting, then personal email and direct call

Strategy 6: Rapid Results Referral
o Target Audience: Existing clients, partners, or past candidates
o Pain Point: Hiring needs repeat, current agency responses lag

e Messaging Hook: “You got quick results—know anyone else who wants more candidates with zero

fees?”

e Outreach Channel: Email referral ask, SMS rewards sequence, LinkedIn connection

Strategy 7: Podcast Guest Reach
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o Target Audience: Industry podcast guests/influencers involved in hiring topics

e Pain Point: Visibility, credibility, stuck with “old-school” hiring
e Messaging Hook: “Your insights were spot on—ready to kill hiring fees and fill jobs faster?”

e Outreach Channel: LinkedIn DM, email referencing their podcast quote, then calendar invite

Strategy 8: Founder’s Challenge Email
o Target Audience: Founders, CEOs at fast-growth, project-based firms
¢ Pain Point: Hiring bottlenecks limiting business growth
e Messaging Hook: “Challenge: We'll fill your key role in weeks, flat fee or no cost. Up for it?”

e Outreach Channel: Direct email from Pop-Up Talent CEO, video follow-up, SMS prompt

Strategy 9: Value-Added Content Series
o Target Audience: HR managers, talent leads, ops roles
e Pain Point: Unsure how to improve hiring process/value
e Messaging Hook: “Top 5 ways to fill roles without agency fees—guide attached.”

e Outreach Channel: Email newsletter, LinkedIn posts, webinar invite with real case studies

Strategy 10: Scarcity & Urgency Bonanza (Hormozi)
o Target Audience: Decision makers with urgent/unfilled roles
¢ Pain Point: Running out of time or budget

e Messaging Hook: “10 companies got top candidates last month—only 2 slots left for October. Want

in?”

e Outreach Channel: SMS opener, ringless voicemail follow-up, direct call to action email
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These strategies use modern hooks, multi-channel nurture sequences, and personalized messaging to
target the real pain points Pop-Up Talent solves: fast hiring, fee-free recruiting, candidate control, and

service flexibility.[213][4][1]
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