SalesSpork AI™

InDxLogic, Inc - Unique Campaign Strategies

Strategy 1: Personalization & Thought Leadership Campaign

Target Audience: Healthcare executives and IT decision-makers in hospitals and clinics
Pain Point: Trust and credibility are low due to generic solutions not tailored to healthcare needs

Messaging Hook: "Your hospital needs a smarter way to manage patient records—here’s how top

healthcare providers are modernizing their docs"

Outreach Channels: Personalized email targeting decision-makers, content marketing including

white papers and webinars, followed by LinkedIn outreach

Strategy 2: Al-Driven Content Series

Target Audience: Healthcare CIOs and Chief Medical Officers
Pain Point: Lack of understanding of Al benefits for healthcare documentation
Messaging Hook: "Discover how Al is slashing your documentation errors by 70%"

Channels: Educational video series via email drip campaigns, LinkedIn articles, targeted ads on

healthcare platforms

Strategy 3: Case Study Showcase Campaign

Target Audience: Healthcare organizations considering automation upgrades
Pain Point: Uncertainty about tangible results from document automation solutions
Messaging Hook: "See how a local clinic cut admin hours in half with InDxLogic"

Channels: Success story videos, downloadable case studies promoted via email, social media

outreach
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Strategy 4: Data Privacy & Compliance Focus Campaign

o Target Audience: Compliance officers and legal leads in healthcare facilities
e Pain Point: Concerns about HIPAA compliance & data security
e Messaging Hook: "Your patient data is safe—see how we exceed HIPAA standards"

¢ Channels: Content marketing, webinars, direct outreach including email and LinkedIn

Strategy 5: Outbound Al Automation Campaign
o Target Audience: Healthcare system admins with outdated document processes
¢ Pain Point: High manual workload and error rate in record-keeping
e Messaging Hook: "Automate your patient record filing—save time and reduce errors"

e Channels: Multi-touch outreach using cold emails and Al-powered schedule booking, follow-up via
LinkedIn

Strategy 6: Healthcare Industry Trends Campaign
o Target Audience: Healthcare practice managers and decision-makers
e Pain Point: Falling behind on digital transformation trends
e Messaging Hook: "Stay ahead in healthcare—the latest doc management solutions for 2025"

¢ Channels: Informative webinars, industry reports, targeted ads, LinkedIn outreach

Strategy 7: Outdated Platform Re-Engagement Campaign
o Target Audience: Clinics still using manual or outdated document systems
e Pain Point: Inefficiencies and risk of compliance issues

e Messaging Hook: "[s your paper-based system putting patient data at risk? Here’s a smarter

alternative"

¢ Channels: Direct mail with QR codes, cold calls, and targeted social media posts
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Strategy 8: Compliance & Security Webinars

o Target Audience: Healthcare compliance officers, CIOs
e Pain Point: Insecurity about data handling and recent regulation changes
e Messaging Hook: "Learn how to stay compliant and secure with automated records management"

e Channels: Live webinars, follow-up email campaigns, LinkedIn events

Strategy 9: Industry Event & Conference Campaigns
o Target Audience: Attendees of healthcare tech fairs and conferences
e Pain Point: Limited understanding of the latest automation tech
o Messaging Hook: "Visit us at [event name] to see the future of healthcare documentation”

e Channels: Event-specific email blasts, pre-event social media ads, on-site demos

Strategy 10: Peer Influence & Referral Campaign
o Target Audience: Existing healthcare clients and satisfied partners
e Pain Point: Reluctance to switch from legacy systems
e Messaging Hook: "Hear what your peers are saying—transform patient record management today"

e Channels: Referral incentives via email, LinkedIn ambassador programs, testimonial videos



